
fundamentals dbe

INTERNATIONAL MASTER DEGREE COURSE IN

#8_Graphic composition, basic 
principles of communication 
products.



The discipline of Graphic Design as it was 
established in the twentieth and twenty-first 
centuries has among its roots the tradition of 
typographic composition and book production 
as it has evolved from the fifteenth century to 
today. This tradition has given to contemporary 
Graphic Design a complex of compositional 
principles and rules that still constitute today a 
fundamental tool for the design of any 
communicative artifact, of a conventional (e.g. 
paper) or innovative (digital) type.
The knowledge of these principles, which range 
from the characteristics of typefaces, types of 
composition, layout cages, up to the peculiarities 
of products such as brochures, flyers, books, in 
terms of design and implementation, is 
fundamental for future designers. Through these 
rules they will be able to set up and design any 
communicative product, from a portfolio to the 
tables of a competition or a digital communicative 
product. The other fundamental contribution to 
Graphic Design comes from the world of images, 
and from the ability of these to be complementary 
to textual communication. The composition of text 
and image, in addition to being a constant of 
almost every communicative product, is the basis 
of the contemporary concept of visual identity 
whose basic elements are the brand, typography 
and institutional colors. In the "brand" component 
there is almost always an interaction and 
complementarity between text (logotype) and 
graphic image pictogram).
The interaction between text and image and the 
rules of composition between these two essential 
components of communication are the basis of the 
proposed exercises.
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To understand these rules, it is necessary to 
study the characteristics of the book, as it 
has evolved to date, with the identification 
of the external (cover) and internal 
component parts, and on which the design 
of other simpler products but very popular 
in contemporary communication is based. 
These products, printed or digital (flyers, 

brochures, catalogues, websites, apps), 
inherit the guidelines from the book 
tradition and the evolution of contemporary 
graphics. The tutorials are also an important 
opportunity to learn more about the tools 
that are used for graphic design, including 
some fundamental software such as Adobe 
Illustrator and Adobe Photoshop.

Focus on

Ambrose G., Harris P., The Fundamentals of Creative 
Design, AVA publishing, 2011.

Garfield S., Just my type, Profile Books London, 2011.

Massimo Vignelli’s work as a book designer:
https://www.youtube.com/watch?v=MDjJSvaXsLM

To know more



The first exercise starts with identifying the 
component parts of the book and the principles 
that define its external and internal layout. In 
particular, the student is invited, through the 
experience of famous designers, to reconstruct 
the compositional grid and the compositional 
characteristics (graphic and typographic) of a 
book of their choice.

Short exercise #1



The second exercise proposes the design of a 
simple communication product, but with an 
extremely evocative meaning, such as an 
invitation to an exhibition about a renowned 
designer. The characteristics of the invitation 
are specified in the explanatory tables, but an 
essential element is the construction of 
non-photographic images, but of the reworking 
of photographs, to train the student in the 
construction of a personal and original 
iconographic apparatus.

Short exercise #2


